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EXPLANATORY NOTE

This Amendment No. 1 on Form 10-K/A (the Amendment ) amends the Annual Report on Form 10-K of Herman Miller, Inc. (the Company ) for
the fiscal year ended May 28, 2005, previously filed on July 28, 2005 (the Original 10-K ). The Company has filed this Amendment solely for the
purpose of filing corrected versions of: (i) the Certification of Chief Executive Officer pursuant to Rules 13a-14(a) and 15d-14(a) under the

Securities Exchange Act of 1934, as amended (filed as Exhibit 31(a) to the Original 10-K), and (ii) the Certification of Chief Financial Officer
pursuant to Rules 13a-14(a) and 15d-14(a) under the Securities Exchange Act of 1934, as amended (filed as Exhibit 31(b) to the Original 10-K).

This Amendment contains the corrected Certifications noted herein and should be read in conjunction with the information set forth in the

Original 10-K.

All information contained in this Amendment is as of the original filing date of the Original Form 10-K and does not reflect events occurring
after the filing of the Original 10-K or modify or update the disclosures therein in any way other than as required to reflect the amendments set
forth herein.
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PART 1
Item 1 BUSINESS
General Development of Business

The company researches, designs, manufactures and distributes interior furnishings, primarily within workplace environments, and
provides related services that support companies all over the world. The company s products are sold primarily to or through
independent contract office furniture dealers. Through research, the company seeks to define and clarify customer needs and
problems existing in its markets and to design, through innovation where appropriate and feasible, products, systems, and services
as solutions to such problems. Ultimately, the company seeks to assist its customers in creating great places.

Herman Miller, Inc., was incorporated in Michigan in 1905. One of the company s major plants and its corporate offices are located
at 855 East Main Avenue, PO Box 302, Zeeland, Michigan, 49464-0302, and its telephone number is (616) 654-3000. Unless
otherwise noted or indicated by the context, the term company includes Herman Miller, Inc., its predecessors, majority-owned
subsidiaries, and effective May 29, 2004, consolidated variable interest entities. Further information relating to principles of
consolidation is provided in the Significant Accounting and Reporting Policies disclosure in Note 1 to the Consolidated Financial
Statements included in ltem 8 of this report.

Financial Information About Segments

Information relating to segments is provided in the Operating Segments disclosure in Note 22 to the Consolidated Financial
Statements included in ltem 8 of this report.

Narrative Description of Business

The company s principal business consists of the research, design, development, manufacture, and sale of office furniture
systems, products, and related services. Most of these systems and products are designed to be used together.

The company is a leader in design and development of furniture and furniture systems. This leadership is exemplified by the

innovative concepts introduced by the company in its modular systems Action Office®, Q System, Ethospace®, and Resolve®. The
company also offers a broad array of seating (including Aeron®, Mirra®, Equa®, Ergon®, Ambi®, and Reaction® office chairs),

storage (including Meridian® filing products), wooden casegoods (including Geiger products), and freestanding furniture products
(including Passage® and Abak ). In addition, during fiscal 2005 the company introduced Cella and Babble , which are expected to be
available for order in fiscal 2006. The Cella chair extends the company s reputation for high performance, innovation, and

sustainable design into the mid/low contract price category. Babble is a technological innovation designed to remix an individual s
voice sounds to keep conversations private. Babble is a product of the Herman Miller Creative Office division, which is aimed at
creating technologies to serve current and new markets.

The company s products are marketed worldwide by its own sales staff, its owned dealer network, independent dealers and
retailers, and via the Internet. Salespersons work with dealers, the design and architectural community, as well as directly with
end-users. Independent dealerships concentrate on the sale of Herman Miller products and some complementary product lines of
other manufacturers. It is estimated that approximately 65 percent of the company s sales in the fiscal year ended May 28, 2005
were made to or through independent dealers. The remaining sales were made directly to end-users, including federal, state, and
local governments, and several major corporations, by either the company s own sales staff, its owned dealer network, or
independent retailers.

Narrative Description of Business 4
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The company is also a recognized leader within its industry for the use, development, and integration of customer-centered
technologies that enhance the reliability, speed, and efficiency of its operations. This includes proprietary sales tools, interior design
and product specification software, order entry and manufacturing scheduling and production systems, and direct connectivity to
the company s suppliers.

The company s furniture systems, seating, storage, casegoods and freestanding furniture products, and related services are used
in (1) office/institution environments including offices and related conference, lobby and lounge areas, and general public areas
including transportation terminals; (2) health/science environments including hospitals and other healthcare facilities; (3) clinical,
industrial, and educational settings; and (4) residential and other environments.

Raw Materials

The company s manufacturing materials are available from a significant number of sources within the United States, Canada,
Europe, and Asia. To date, the company has not experienced any difficulties in obtaining its raw materials. The costs of certain
direct materials used in our manufacturing and assembly operations are sensitive to shifts in commodity market prices. In
particular, the costs of steel components, plastics, and particleboard are sensitive to the market prices of commodities such as raw
steel, crude oil, lumber, and resins. Increases in the market prices for these commodities can have an adverse impact on our
profitability. Further information regarding the impact of direct material costs on the company s financial results is provided in
Management s Discussion and Analysis in Item 7 hereof.

Patents, Trademarks, Licenses, Etc.

The company has approximately 180 active United States utility patents on various components used in its products and
approximately 93 active United States design patents. Many of the inventions covered by the United States patents also have been
patented in a number of foreign countries. Various trademarks, including the name and style Herman Miller and the Herman
Miller Circled Symbolic M trademark are registered in the United States and many foreign countries. The company does not
believe that any material part of its business depends on the continued availability of any one or all of its patents or trademarks, or
that its business would be materially adversely affected by the loss of any thereof, except for Herman Miller®, Herman Miller
Circled Symbolic M®, Geiger®, Action Office®, Ethospace®, Aeron®, Mirra®, Eames®, and PostureFit®. It is estimated that the
average remaining life of such patents and trademarks is approximately 6 years and 9 years, respectively.

Working Capital Practices

Information concerning the company s inventory levels relative to its sales volume can be found under the Executive Overview
section in Item 7 of this report. Beyond this discussion, the company does not believe that it or the industry in general has any
special practices or special conditions affecting working capital items that are significant for understanding the company s
business.

Customer Base

It is estimated that no single dealer accounted for more than 4 percent of the company s net sales in the fiscal year ended May 28,
2005. It is also estimated that the largest single end-user customer accounted for approximately 8 percent of the company s net
sales with the 10 largest customers accounting for approximately 18 percent of net sales. The company does not believe that its
business depends on any single or small number of customers, the loss of which would have a materially adverse effect upon the
company.

Narrative Description of Business 5
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Backlog of Orders

As of May 28, 2005, the company s backlog of unfilled orders was $228.6 million. At May 29, 2004, the company s backlog
totaled $209.5 million. It is expected that substantially all the orders forming the backlog at May 28, 2005, will be filled during the
next fiscal year. Many orders received by the company are reflected in the backlog for only a short period while other orders specify
delayed shipments and are carried in the backlog for up to one year. Accordingly, the amount of the backlog at any particular time
does not necessarily indicate the level of net sales for a particular succeeding period.

Government Contracts

Other than standard provisions contained in contracts with the United States Government, the company does not believe that any
significant portion of its business is subject to material renegotiation of profits or termination of contracts or subcontracts at the
election of various government entities.

Competition

All aspects of the company s business are highly competitive. The company competes largely on design, product and service
quality, speed of delivery, and product pricing. Though the company is one of the largest office furniture manufacturers in the world,
in several of the markets it competes with many smaller companies and with several manufacturers that have significantly greater
resources and sales.

Research, Design and Development

The company draws great competitive strength from its research, design and development programs. Accordingly, the company
believes that its research and design activities are of significant importance. Through research, the company seeks to define and
clarify customer needs and problems and to design, through innovation where feasible and appropriate, products and services as
solutions to these customer needs and problems. The company uses both internal and independent research and design
resources. Exclusive of royalty payments, the company spent approximately $32.7 million, $34.6 million, and $33.3 million on
research and development activities in fiscal 2005, 2004, and 2003, respectively. Generally, royalties are paid to designers of the
company s products as the products are sold and are not included in research and development costs since they are variable
based on product sales.

Environmental Matters

The company does not believe, based on current facts known to management, that existing environmental laws and regulations
have had or will have any material effect upon the capital expenditures, earnings, or competitive position of the company. Further,
the company continues to rigorously reduce, recycle, and reuse solid wastes generated by its manufacturing processes. Its
accomplishments and these efforts have been widely recognized.

Human Resources

The company considers its employees to be another of its major competitive strengths. The company stresses individual employee
participation and incentives, believing that this emphasis has helped attract and retain a competent and motivated workforce. The
company s human resources group provides employee recruitment, education and development, and compensation planning and
counseling. There have been no work stoppages or labor disputes in the company s history, and its relations with its employees
are considered good. Approximately 6 percent of the company s employees are represented by collective bargaining agents, most
of whom are employees of its Integrated Metal Technology, Inc., and Herman Miller Limited (U.K.) subsidiaries. As such, these
subsidiaries are parties to collective bargaining agreements with these employees.

-5-
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As of May 28, 2005, the company employed 6,035 full-time and 199 part-time employees, representing a 0.8 percent decrease in
full-time employees and a 2.9 percent decrease in part-time employees compared with May 29, 2004. In addition to its employee
work force, the company uses temporary purchased labor to meet uneven demand in its manufacturing operations.

Information About International Operations

The company s sales in international markets primarily are made to office/institutional customers. Foreign sales consist mostly of
office furniture products such as Ethospace, Abak, Aeron, Mirra, and other seating and storage products. The company conducts
business in the following major international markets: Europe, Canada, Latin America, and the Asia/Pacific region. In certain foreign
markets, the company s products are offered through licensing of foreign manufacturers on a royalty basis.

The company s products currently sold in international markets are manufactured by wholly owned subsidiaries in the United
States and the United Kingdom. Sales are made through wholly owned subsidiaries or branches in Canada, France, Germany,
Italy, Japan, Mexico, the Netherlands, and the United Kingdom. The company s products are offered in the Middle East, South
America, and Asia through dealers.

In several other countries, the company licenses manufacturing and selling rights. Historically, these licensing arrangements have
not required a significant investment of funds or personnel by the company and, in the aggregate, have not produced material net
earnings for the company.

Additional information with respect to operations by geographic area appears in Note 22, Operating Segments, of the Notes to the
Consolidated Financial Statements included in Item 8 of this report. Fluctuating exchange rates and factors beyond the control of
the company, such as tariff and foreign economic policies, may affect future results of international operations.

Available Information

The company s annual report on Form 10-K, quarterly reports on Form 10-Q, current reports on Form 8-K, and all amendments to
those reports are made available free of charge through the Investors section of the company s internet website at
www.hermanmiller.com, as soon as practicable after such material is electronically filed with or furnished to the Securities and
Exchange Commission (SEC). The company s filings with the SEC are also available for the public to read and copy in person at
the SEC s Public Reference Room at 450 Fifth Street NW, Washington, DC 20549, by phone at 1-800-SEC-0330, or via their
internet website at www.sec.gov.

Available Information 7
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ltem 2 PROPERTIES

The company owns or leases facilities located throughout the United States and several foreign countries. The location, square
footage, and use of the most significant facilities at May 28, 2005, were as follows.

Square
Owned Locations Footage Use
Holland, Michigan 917,400 Manufacturing, Distribution, Warehouse, Design, Office
Spring Lake, Michigan 818,300 Manufacturing, Warehouse, Office
Zeeland, Michigan (1) 784,900 Manufacturing, Warehouse, Office
Canton, Georgia (2) 327,800 Manufacturing, Warehouse
Leased Locations
Zeeland, Michigan 98,100 Manufacturing, Warehouse, Office
Atlanta, Georgia 176,700 Manufacturing, Warehouse, Office
England, U.K. (3) 160,500 Manufacturing, Warehouse

In addition to the above, the company has a leased facility in Zeeland, Michigan with approximately 218,300 square feet that has
been exited and is subleased to a third party. The company also maintains showrooms or sales offices near most major
metropolitan areas throughout North America, Europe, Asia/Pacific, and Latin America. The company considers its existing facilities
to be in excellent condition, efficiently utilized, well suited, and adequate for its design, production, distribution, and selling
requirements.

() Part of this location includes a facility with approximately 36,200 square feet that has been exited and is included in Assets
Held for Sale at May 28, 2005 in the Consolidated Balance Sheet.

@  Facility has been exited and marketed for sale as part of a restructuring action announced during the first quarter of fiscal
2004. This property remains listed for sale at May 28, 2005.

@) Part of this location includes a facility with approximately 20,800 square feet that has been exited and is currently being
negotiated for assignment or sublet.

Available Information 8
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ltem 3 PENDING LEGAL PROCEEDINGS

The company is involved in legal proceedings and litigation arising in the ordinary course of business. In the opinion of
management, the outcome of such proceedings and litigation currently pending will not materially affect the company s
consolidated financial statements.

The company has received a subpoena from the New York Attorney General s office requesting certain information relating to the
minimum advertised price program maintained by the Herman Miller for the Home division. The company is cooperating with the
New York Attorney General s office in this matter. At this time, as there has been no claim asserted in connection with this matter,
the company has no reasonable basis on which to estimate the financial impact, if any, of this investigation.

ltem 4 SUBMISSION OF MATTER TO A VOTE OF SECURITY HOLDERS

No matters were submitted to a vote of security holders during the fourth quarter of the year ended May 28, 2005.

-8-
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ADDITIONAL ITEM: EXECUTIVE OFFICERS OF THE REGISTRANT

Certain information relating to Executive Officers of the company is as follows.

Year Elected an Position with

Name Age  Executive Officer the Company

James E. Christenson 58 1989 Senior Vice President, Legal Services, and Secretary

Donald D. Goeman 48 2005 Executive Vice President, Research, Design & Development

Kenneth L. Goodson, Jr. 53 2003 Executive Vice President, Operations

Andrew J. Lock 51 2003 Executive Vice President, Chief Administrative Officer

Kristen L. Manos 46 2003 Executive Vice President, North American Office Learning
Environments

Gary S. Miller 55 1984 Executive Vice President, Creative Office

Elizabeth A. Nickels 43 2000 Executive Vice President, Chief Financial Officer

Joseph M. Nowicki 43 2003 Treasurer and Vice President, Investor Relations

John P. Portlock 59 2003 President, International

Michael A. Volkema 49 1995 Chairman

Charles J. Vranian 55 2003 Executive Vice President, North American Emerging Markets

Brian C. Walker 43 1996 President and Chief Executive Officer

Except as discussed in this paragraph, each of the named officers has served the company in an executive capacity for more than
seven years. Mr. Goeman joined Herman Miller s New Product Development arena in 1980, and during his 26 years with the
company he has held a variety of new product design and development leadership positions. Mr. Goodson was Senior Vice
President of the company s seating procurement groups from 1997 to 2001, President of Herman Miller s Integrated Metal
Technology, Miltech, and Powder Coat Technologies subsidiaries from 1990 to 1997, and Director of Operations at one of the
company s West Michigan facilities from 1987 to 1990. Mr. Lock was Senior Vice President for People Services from 2000 to
2003, Vice President for Integration from 1998 to 2000, and Vice President of International Human Resources from 1997 to 1998.
Ms. Manos joined Herman Miller in 2002 and prior to this, she served as Vice President of Global Marketing and Global Product
Marketing & Development at Haworth, Inc. for five years. Ms. Nickels joined Herman Miller in 2000 and prior to this was Chief
Financial Officer of Universal Forest Products, Inc., for seven years. Mr. Nowicki was the Vice President of Finance for International
Operations from 2000 to 2003; before this, he served in various financial functions within the company. Mr. Portlock was President
of European Operations from 2000 to 2002, President of Northern European Operations from 1997 to 2000, U.K. Managing
Director of Operations from 1993 to 1997, and U.K. Sales and Marketing Director from 1989 to 1993. Mr. Vranian was Vice
President of Product Management and Marketing from 1998 to 2001, Vice President of Design, Development, and Marketing for
Miller SQA from 1995 to 1998; prior to this, he served in various product development, marketing and finance roles within the
company.

There are no family relationships between or among the above-named executive officers. There are no arrangements or
understandings between any of the above-named officers pursuant to which any of them was named an officer.

-9-
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PART 1l

ltem 5 MARKET FOR THE REGISTRANT'S COMMON EQUITY, RELATED SHAREHOLDER MATTERS. AND ISSUER
PURCHASES OF EQUITY SECURITIES

Share Price, Earnings, And Dividends Summary

Herman Miller, Inc., common stock is quoted in the NASDAQ-National Market System (NASDAQ-NMS Symbol: MLHR). As of July
26, 2005, there were approximately 16,500 shareholders of record of the company's common stock.

Per Share and Unaudited Market Market Dividends
Price Price Market Earnings Declared
High Low Price Per Share- Per
(at close) (at close) Close Diluted Share
Year Ended May 28, 2005
First quarter $ 2894 $ 2425 $ 2540 $ 0.20 $ 0.07250
Second quarter 25.74 22.40 25.02 0.22 0.07250
Third quarter 29.01 23.88 29.01 0.24 0.07250
Fourth quarter 31.60 27.94 29.80 0.31 0.07250
Year $ 3160 $ 2240 $ 29.80 $ 0.96 $ 0.29000
Year Ended May 29, 2004
First quarter $ 2342 §$ 19.38 § 23.38 §$ 0.08 $ 0.03625
Second quarter 26.05 22.64 26.05 0.12 0.03625
Third quarter 28.40 23.41 28.04 0.11 0.03625
Fourth quarter 29.73 23.22 24.08 0.27 0.07250
Year $ 29.73 $ 19.38 §$ 24.08 $ 058 $ 0.18125

Dividends were declared and paid quarterly during fiscal 2005 and 2004 as approved by the Board of Directors. While it is
anticipated that the company will continue to pay quarterly cash dividends, the amount and timing of such dividends is subject to
the discretion of the Board depending on the company s future results of operations, financial condition, capital requirements, and
other relevant factors.

Issuer Purchases of Equity Securities

The following is a summary of share repurchase activity during the fourth quarter ended May 28, 2005.

(a) Total (c) Total Number of (d) Maximum Number (or

Number of Shares (or Units) Approximate Dollar Value) of

Shares (or (b) Average Purchased as Part of Shares (or Units) that May Yet
Units) price Paid per Publicly Announced Plans  be Purchased Under the Plans

Period Purchased() Share or Unit or Programs or Programs

2/27/05-3/26/05 34,239 $ 30.32 34,239 $ 98,174,589
3/27/05-4/23/05 655,387 30.37 655,387 78,270,676
4/24/05-5/28/05 693,165 29.08 693,165 58,112,665
Total 1,382,791 §$ 29.72 1,382,791 $ 58,112,665

() No shares were purchased outside of a publicly announced plan or program.
The company repurchases shares under a previously announced plan authorized by the Board of Directors as follows.

-10-
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Plan announced on January 25, 2005, providing share repurchase authorization of $100,000,000 with no specified expiration
date.

During the period covered by this report the company did not sell any of its equity shares that were not issued under the Securities
Act of 1933. No repurchase plans expired or were terminated during the fourth quarter of fiscal 2005, nor do any plans exist under
which the company does not intend to make further purchases.

-11-

Issuer Purchases of Equity Securities 12



Edgar Filing: MILLER HERMAN INC - Form 10-K/A

Item 6 SELECTED FINANCIAL DATA

Review of Operations
(In Millions,

Except Key Ratios and Per Share Data)

Operating Results

Net Sales @

Gross Margin ©)

Selling, General, and Administrative ©

Design and Research

Operating Earnings

Earnings Before Income Taxes

Net Earnings

Cash Flow from Operating Activities

Depreciation and Amortization

Capital Expenditures

Common Stock Repurchased plus
Cash Dividends Paid

Key Ratios

Sales Growth (Decline) @

Gross Margin (- @)

Selling, General, and Administrative (- ©)
Design and Research Expense (1) @)
Operating Earnings (- ®

Net Earnings Growth (Decline)

After-Tax Return on Net Sales @) ©®)
After-Tax Return on Average Assets (©
After-Tax Return on Average Equity )

Share and Per Share Data @

Earnings per Share-Diluted

Cash Dividends Declared per Share

Book Value per Share at Year End

Market Price per Share at Year End

Weighted Average Shares Outstanding-
Diluted

Financial Condition

Total Assets

Working Capital @

Current Ratio

Interest-Bearing Debt
Shareholders' Equity

Total Capital ®

() Shown as a percent of net sales.

2) Retroactively adjusted to reflect two-for-one stock splits occurring in 1998 and 1997.
3) Amounts for 1995-2000 were restated in 2001 to reflect reclassification of certain expenses.
4 Calculated using current assets less non-interest bearing current liabilities.

6) Calculated as net earnings divided by average assets.

(

(

(

® Calculated as net earnings divided by net sales.

(

() Calculated as net earnings divided by average equity.
(

8) Calculated as interest-bearing debt plus shareholders equity.

-12-

2005 2004 2003 2002 2001
$ 15156 $ 1,3383 $ 1,3365  $ 14687  $ 2,236.2
489.8 415.6 423.6 440.3 755.7
326.7 304.1 319.8 399.7 475.4
40.2 40.0 39.1 38.9 443
121.9 61.2 48.3 (79.9) 236.0
112.8 51.6 35.8 (91.0) 225.1
68.0 423 23.3 (56.0) 140.6
109.3 82.7 144.7 54.6 211.8
46.9 59.3 69.4 112.9 92.6
34.9 26.7 29.0 52.4 105.0
152.0 72.6 727 30.3 105.3
13.2% 0.1% (9.0)% (34.3)% 11.2%
32.3 31.1 31.7 30.0 33.8
21.6 227 23.9 27.3 21.3
2.7 3.0 2.9 2.6 2.0
8.0 4.6 3.6 (5.4) 10.6
60.8 815 141.6 (139.8) 0.6
4.5 3.2 1.7 (3.8) 6.3
9.6 5.7 3.0 (6.3) 14.5
37.3 21.9 10.3 (18.2) 435
9% 3 58 $ 31 $ (74 $  1.81
29 18 15 15 15
2.45 2.71 2.62 3.45 4.63
29.80 24.08 19.34 23.46 26.90
70.8 73.1 745 75.9 77.6
7055 $ 7147 $ 7573 $ 7880 $ 996.5
162.3 207.8 189.9 188.7 191.6
15 1.8 1.7 1.8 1.5
194.0 207.2 223.0 235.1 259.3
170.5 194.6 191.0 263.0 351.5
364.5 401.8 414.0 498.1 610.8

Issuer Purchases of Equity Securities
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2000 1999 1998 1997 1996 1995
$ 20102 $  1,8284 $  1,773.0 $ 15438 $  1,325.0 $  1,117.8
680.4 641.6 613.0 509.5 418.4 362.0
404.4 379.3 370.9 335.2 299.5 287.4
413 38.0 33.8 29.1 275 33.7
234.7 224.3 208.3 130.7 74.9 9.1
221.8 229.9 209.5 125.9 70.1 4.0
139.7 141.8 128.3 74.4 45.9 43
202.1 205.6 268.7 218.2 1245 29.9
77.1 62.1 50.7 48.0 45.0 39.7
135.7 103.4 73.6 54.5 54.4 63.4
101.6 179.7 215.5 110.4 38.1 13.6
9.9% 3.1% 14.8% 16.5% 18.5% 13.6%

33.8 35.1 34.6 33.0 31.6 32.4

20.1 20.7 20.9 21.7 22.6 25.7

2.1 2.1 1.9 1.9 2.1 3.0

11.7 12.3 1.7 8.5 5.7 0.8
(1.5) 10.5 72.4 62.1 967.4 (89.4)

6.9 7.8 7.2 4.8 35 0.4

16.5 18.5 16.7 10.3 6.8 0.7
55.5 64.4 495 25.0 15.4 15

$ 1.74 $ 1.67 $ 1.39 $ 77 $ 46 $ .04
15 15 15 13 13 13

3.76 2.63 2.66 3.12 3.12 2.89
29.75 20.19 27.69 17.88 7.72 5.42
80.5 84.8 92.0 96.1 100.5 99.2

$ 941.2 $ 751.5 $ 784.3 $ 755.6 $ 694.9 $ 659.0
99.1 55.5 77.2 135.7 151.8 133.7

9 1.0 1.1 1.4 1.6 1.2

225.6 147.6 130.7 127.4 131.7 144.2
294.5 209.1 231.0 287.1 308.1 286.9
520.1 356.7 361.7 414.5 439.8 431.1
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Management s Discussion and Analysis

You should read the issues discussed in Management s Discussion and Analysis in conjunction with the company s consolidated
financial statements and the notes to the consolidated financial statements included in the company s Form 10-K.

Executive Overview

Herman Miller uses problem-solving design and innovation to create great places to work, heal, live, and learn for our customers.
We do this by providing high quality furniture products and related knowledge services. At present, most of our customers come to
us for work environments. Our products include furniture systems, seating, storage and material handling solutions, freestanding
furniture, and casegoods. Our services extend from workplace and real estate strategy to furniture asset management.

Our primary domestic manufacturing operations are located in Michigan and Georgia. We also have a significant manufacturing
presence in the United Kingdom, which represents our largest marketplace outside the United States. In addition to sales in the
United Kingdom, our products are sold internationally through wholly-owned subsidiaries or branches in Canada, France, Germany,
Italy, Japan, Mexico, and the Netherlands. Our products are offered elsewhere in the world primarily through independent
dealerships and licensees.

We manufacture our products using a system of lean manufacturing techniques collectively referred to as the Herman Miller
Production System (HMPS). We strive to maintain efficiencies and cost savings by minimizing the amount of inventory on hand
under HMPS. Ac